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Free Marketing 101

Free Marketing 101

In addition to paid campaign activity, there are a range of options to promote
new offerings with limited/no additional budget.

Please keep in mind not all listed activities will be suitable for all
offerings/audiences, and this should be used as a guide to further discussion.

A set plan of activity is undertaken for the promotion of new courses which
includes activities listed in this guide.
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Getting started or need further advice?

Each faculty has a dedicated Marketing Business The central MER contact point to discuss marketing a

Partner who is the best initial contact point for new offering is the Integrated Marketing team:
faculty staft: Undergraduate programs including pathways
Faculty of Education and Arts Amelia Munro, National Integrated Marketing
Nadine Maiolla, Marketing Business Partner Manager (Undergraduate)

Nadine.Maiolla@acu.edu.au

Amelia.Munro@acu.edu.au

Faculty of Health Sciences

Sarah Hatton, Marketing Business Partner Postgraduate programs
Sarah.Hatton@acu.edu.au Carmen Di Lullo, Integrated Marketing Manager
Faculty of Law and Business (Postgraduate)

Peta Brideson, Marketing Business Partner Carmen.DiLullo@acu.edu.au

Peta.Brideson@acu.edu.au

Faculty of Theology & Philosophy
David Plant, Marketing Business Partner
David.Plant@acu.edu.au
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Things to consider and be familiar with early on

Some key information that will be needed in order to decide which channels/opportunities are
relevant to the offering are;

« ldentifying target audience — for courses, this information is available in CMAS (B1.4). For
events/activities please ensure you have a clear target audience.

» |dentifying key messages/ unique selling proposition (USP) — what is special/unique about this
offering? This is vital to effectively marketing your offering.

* Are there internal staff and networks you need to discuss this with prior to commencing promotion?

* Is this opportunity approved for marketing?
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Job market data as a marketing tool

« Market Insights uses the Lightcast job postings platform to identify in demand skills in the job market

» These are included in our market analysis reports for new and existing courses to inform course
development and align it with in demand skills to increase the value of the degree for our students

 We could demonstrate our market alignment on our course pages by showing how our degrees connect to
the top skills in demand for the relevant career outcomes

 We can also include the top employers based on the job postings which can provide opportunities to
identify partners to help develop our degrees and/or identify cohort opportunities

« Sankey Charts can be provided which measure how the demand for skills has changed over a defined
period of time.

skill Skill Cluster Skill Cluster Family Skill Postings

Teamwork / Collaboration N/A N/A 22,439

saL SQL Databases and Programming Information Technology 15208

Skills in greatest demand in ]Ob DevOps Software Development Methodologies Information Technology 12,144
advertisements for IT'reIated pOSitions: Software Development Software Development Principles Infarmation Technology 11,465
Jan- 1 ’ 2022 - Dec 31 2022 Software Engineering Software Development Principles Infermation Technology 11,377
Java Java Information Technology 11,086

. Python Scripting Languages Information Technology 10,761

C o n ta Ct - Project Management Project Management Business 10,052
) KI rSty M CC I ay, M a rket I n S I g htS JavaScript JavaScript and jQuery Information Technology 9,953
Technical Support Technical Support Information Technology 9,735
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Cross-promotion on the ACU website

There are several options on the ACU website for the promotion of new offerings. These include:

* Yourfuture — campaign landing page

« We can feature new and upcoming courses as well as priority courses within the midyear and
semester 1 intake cycles

« Contact your Marketing Business Partner

« Study area landing page banners
 We can support and update banners on each study area page
« Contact your Marketing Business Partner

« Course pages
« Faculty are responsible for updates to these and can include links to related courses and events
« CMS access and training is required
« Contact your Marketing Business Partner
 New courses page
* highlights new courses at ACU (See next slide for more details).
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New courses page

The Integrated Marketing Managers will
liaise with you and your Faculty Marketing
Manager on new course offerings to ensure
they are listed on the new courses page of
the ACU website and will work with our
CRM team to have course-specific Register
Your Interest (RYI) forms created.

These RYI forms will enable us to track
interest and update interested prospective
students with application opening dates.

Contact:

* Amelia Munro, National Integrated
Marketing Manager (Undergraduate)

« Carmen Di Lullo, Integrated Marketing
Manager (Postgraduate)
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Home > Study at ACU > Find a course > New courses

Action your ambition

|  Are you looking for a course to help you chart a new

direction? Browse our list of new programs below.

See new courses

New Courses

Just like our changing world, our courses are continually evolving. Some of the courses listed on

this page are completely new. Others have been revised to ensure they are the most effective
degree we can offer our students, or are being introduced on a particular campus for the first

time.
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AskACU Knowledge Base articles

The AskACU Future Students team do a fantastic job discussing course options with prospective
students, but to do so they need to have accurate and detailed course information.

Creation of Knowledge Base articles to support enquiries through the contact centre ensures we can
provide as much information as possible to prospective students.

These articles must also be regularly updated.

Contact:
« Jessie Skaftouros, National Manager,
Sales and Conversion
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Contact Centre

The AskACU Future Students team completes weekly offer to enrolment
follow up. This has typically been 2 x follow up calls and an email but may
be reduced to 1 x call and follow-up email, pending resource availability.

In addition to this the team provide case management to postgraduate
prospects from enquiry to enrolment, including additional follow-up and
coaching students through the application process.

Subject to resourcing availability adhoc campaigns can be made to
cohorts, such as applicants for courses requiring additional EFTSL.

Contact:
« Jessie Skaftouros, National Manager,
Sales and Conversion
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Communicate with current ACU students
— via Student Communications

The Student Communications team compile, edit and send a monthly Student News and Events
bulletin. This bulletin is sent to all students, nationally, and includes a broad cross-section of news,
announcements, events and stories from across the university.

The relevant communications teams will review submitted items from a holistic, student perspective
and ensure that the content is balanced and sourced from a range of contributors.

Relevant items are also featured on the Student Portal.
You can view processes and dates via the Student Communications page.

Contact:
« Kassandra Zwangobani, Student
Communications Coordinator
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Communicate with ACU students
— via your faculty

Communicating relevant opportunities for further study with current cohorts is a great way to encourage
students to consider continuing their studies at ACU (whether it be immediately or in years to come).
Some suggested activity
« Adding slides to lectures of final year UG units promoting PG conversion
« Email to final year students promoting relevant PG offerings

* Including postgraduate course information at faculty current student events
such as job fairs

« Encouraging students to join the Alumni database after they graduate

Contact Carmen Di Lullo, Integrated Marketing Manager (Postgraduate) if you
require more guidance.
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— via internal channels

The Internal Communications team helps staff drive initiatives by
providing guidance on preparing communication plans and
delivering best practice advice and training on engagement. The
team can assist with communicating your news, projects and events
across the university via various internal channels such as: the Staff
Bulletin, Workplace and via project communications. If you'd like to
have a planning chat with the team, you can submit a request via

a Staff communications request form.

The weekly Staff Bulletin is shared to all staff and key stakeholders.
It includes a broad cross-section of news, announcements, events
and stories that meet the Staff Bulletin quidelines. You can submit
approved content via the Staff communications request form.

STEM Centre of
Education
Excellence

ACU will establish a
leading STEM Centre of
Education Excellence at
the Strathfield campus
after securing a 345
million New South Wales

Contact:
* Bethany Hawkins or Emma Butschek, Internal S
Communications and Engagement Manager
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Media opportunities

You can request to have your research, event or activity profiled via
media. These requests are assessed against their newsworthiness,
i.e. the likelihood of attracting interest from journalists.

Media engagement includes media releases, direct pitches to
journalists, inviting journalists to attend events, and preparation for
interviews.

We cannot guarantee media coverage: the only way to guarantee
media publication is to place a paid advertisement. Key factors to
improve the chance of media engagement are timeliness (how
fresh is the news; where it fits the news cycle), interest to an
external audience, freshness, point of difference, and target media
outlets and audience.

Want to know more?

Contact: ACU’s media team at acu.edu.au/contact-us/media-enquiries
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Impact articles

impact.acu.edu.au

Impact stories (combined with a plan for distribution)
are a great way to promote positive student and
graduate experiences. Profiles/story ideas can be
suggested to the content team for consideration.

Topics need to have a 'general interest' appeal to be
suitable — plus meet one of our content themes and
brand pillars. Suggestions are always welcome.

Some common topics include: a graduate with an
interesting/community-orientated/impressive job
related to their degree; a student who has completed
a great internship; an interview on interesting
research, etc

Contact: content@acu.edu.au
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Courting success

Gareth Burke was considering a career in law
enforcement — until a double degree in law and
theology at Australian Catholic University (ACU)

caught his eye.

Born and raised in Bathurst, NSW, Gareth hadn't given much

thought to what he'd do after high school. His father had

Tabitha's search for
meaning and purpose

worked in law enforcement, so he applied to work in that
field rather than pursue tertiary study. But then he thought
he'd just “have a glance” at what courses were available. One woman's encounter with

Clemente, the program that

"I saw ACU was doing the dual degree of law and theology

aims to bresk cycles of
and | was surprised,” he said. "It's an odd pairing, something
other unis don’t do, and | didn't think it would be available

Share
aom anywhere.

inequity and injustice.

Nick's pathway to positive Problem gambling and
psychology families: the hidden voices
The high-performing ACU of children
undergraduate with his mind Problem gambling affects
set on a career in research many Australian families.
psychology. ACU academic Dr Aino
Suomi inves es its impac
n the |
Global
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Organic Social Media @ 1o
January 16 . £
Join the Faculty of Education and Arts on Thursday 19 January for one of two information sessions
about the Bachelor of Early Childhood Education (Birth to Five Years) (Accelerated) program.
, . Dr Kate Highfield will be on hand to answer any questions you have about the course and the
financial support package provided by (DET) to support your career journey as an early childhood
You can request to have your event promoted on ACU'’s social
media channels. These requests are assessed against their appecsia S bk -fpes ARG Seemom

appropriateness for these audiences, as well as other events and
activities on the calendar. Organic promotion can be done without
cost but will have limited reach. Paid promotion will have a broader
reach but you will need a budget to allocate to this activity.

Non-paid requests can be submitted via the content on social media
channels in Service Central.

More info; KB0014673 Can you promote my event on Social Media?

Bachelor of Early Childhood
Contact: Education (Birth to Five

- Benjamin Marshal, Social Media Specialist Years) (Accelerated)
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Email marketing

Marketing and External Relations can support the
promotion of courses during our intake cycles.

Apply now

Our email marketing best practice is to not over-
communicate with our database and to lower
unsubscribe rates. We encourage promoting
courses & events through midyear, Open Day and
semester 1 campaigns.

Hi Carmen

Dreams don't have an expiry date, but university applications do.

Don't miss out on your chance to start studying in Semester 1.
Apply before applications close and get your future underway in
February 2023

contact | Leam morsand applynow
. . . Learn more and apply now
« Stephanie McCormick, National Manager

Advertising & Digital Marketing
 Brief via Service Central
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Promotion through ACU Alumni network

The Alumni Relations Team acts as the gateway to the graduate community. They promote mutually
beneficial professional and personal enrichment opportunities to alumni, celebrate their
achievements, and encourage a culture of volunteerism.

Faculty-based news and engagement opportunities are sent out twice yearly, in April and September
(submissions close 6 weeks prior).

Contact:
« Rachelle Bramley, Director, Advancement and Alumni
 Alumni@acu.edu.au
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Promotion through Faculty networks and industry partners

Utilising existing networks and partnerships is a great way to promote new/updated offerings.

Our Content team can assist you with ensuring the copy is of a high standard and aligns with ACU
messaging. And our Creative Services team can support you with images and creative where needed.

We recommend you reach out to your networks well in advance of when you would like the
promotion/inclusion and find out any specifications for content and imagery.

You can also promote by posting on your LinkedIn and asking high-profile/prominent faculty staff to do
so too.

Contact:

« Content@acu.edu.au
« ACU Images
 Design request
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Promotion through ACU school newsletters & EDMs

The Future Students team send out regular communications to our
school contacts. Faculty are invited to contribute content to both
the ‘ACU Events’ and ‘ACU Update’ communications, each
distributed to careers advisors throughout VIC, NSW, ACT and
QLD.

These newsletters are perfect for UG offerings for Year 12s, and
promoting PG offerings that are relevant to teachers and school
staff.

Standalone communications to schools may also be possible but
will need to be discussed directly with Simone Joachim, National
Manager, Future Students.

Contact:
- Simone Joachim, National Manager, Future Students
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Explore our commerce degrees

New double degree in eriminology and law
Students can super-charge their criminology and criminal justice degree with law
and be ready to launch a meaningful legal career in the criminal justice sector.

This double degree is the ideal combination for students who want to be a criminal
lawyer or pursue regulatory or poliey work in criminal justice areas covering
interpersonal violence, policing, forensic psvehology, corrections and cybercrime.

Find out more
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Incorporating into Future Students’ Events

The Future Students team offers support, guidance and information to help potential applicants,
careers advisors, and parents make informed choices about university study.

The Future Students team run a range of events and school activities throughout the year and may be
able to incorporate and promote your new offering as part of these events.

Event examples:

Advisory Conference (annual career advisor events and webinars)

Discover ACU

Talk with Series (webinars) Contact:

Postgraduate webinars « Simone Joachim, National Manager, Future
_ Students

Guided campus tours «  Open Day — Cindy Mourao Araujo, Future

Open Day Students Project Coordinator fspc@acu.edu.au
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